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The Internet: A Bridge To Globalization 

The world as we know it has changed since the invention of 

the printing press. The early 19th Century brought us the 

telegraph, then the telephone. The late 20th century brought us 

computers from which the Internet is a by-product. The Internet 

has positively enhanced the globalization of information sharing, 

commerce, and socialization.  

The Internet is a “web of information” that has captivated 

reporters and scholars alike (Dimock, 2004). In most cases the 

Internet allows for the free exchange of ideas and news. It has 

enabled scholastic and scientific research to be easily shared, 

where as in the past you would have to travel cross-country to 

gather the same information. The Internet has allowed people 

from all over the world to form and voice their opinions about 

events in their own country as well as the world. It has been 

instrumental in furthering Democracy in countries known for 

dictatorial strife.  

Just recently, the Internet was key in the Egyptian 

Revolution in January 2011. It helped bring to light the 

grassroots semi-non-violent political movement that resulted in 

the resignation of Muhammad Hosni Sayyid Mubarak. The Middle 

East, as well as China, has systematically banned articles in 

regular print newspapers but the Internet has allowed topics 

taken for granted in Western cultures such as Gay and Lesbian 
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issues to be explored. Until recently, China has been able to 

have state-controlled media but now young Chinese entrepreneurs 

who have studied in the United States are utilizing the latest 

U.S. technologies that provide bypasses around government-

mandated blocks (Dimock, 2004; Cortwell 2009). The result has 

enhanced commerce between the West and the East in ways not 

imagined when Marco Polo landed in China centuries go. 

The Internet has evolved beyond academic endeavors to 

become the backbone of commerce and trade (Poons and Jevons, 

1997) in the form of E-Commerce-defined as doing business on the 

Internet (Merriam Webster). The Internet is making way for 

innovative marketing techniques to promote E-commerce. 

Traditional marketing avenues such as newspaper, radio, and 

television advertising have been usurped by social media 

advertising such as Facebook and Twitter. 

 Companies such as Starbucks have been on the forefront of 

using this medium to create networks of consumers who trade 

their stories and experiences to gain discounts and other perks. 

Small businesses, which traditionally can’t afford to travel 

great distances, are now able to do face-to-face business 

meetings via virtual teleconferences via the Internet. Bed and 

Breakfast owners are able to attract foreign visitors via their 

websites therefore increasing revenue for a once dying industry 

(Lituchy, & Rail 2000).  
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The Internet has erased boundaries between nations such as 

Cuba and Africa bringing discovery of musical similarities 

resulting in The Buena Vista Social Club (IMDb, 1999). Social 

sites such as Flickr bring together movie fans. People are able 

to interact through quizzes and compare their mutual love of a 

genre with people from all over the world. LinkedIn is a 

professional network that allows people within any industry to 

connect, which furthers e-commerce. Skype helps grandpa in Korea 

see his newborn grandchild in New York. 

Facebook, the largest social network the Internet has to 

offer, also currently being used for e-commerce, brings family 

and friends together from all over the world. Facebook allows 

users to interact by posting pictures, videos, and play games. 

There are fan pages for causes such as Cancer awareness, coupons 

for food, and invitations to events. Yes, there are negatives on 

the Internet such as pornography and money scams but that 

doesn’t overshadow the overall benefits of the Internet.  

Without the Internet, socialization, cultural, and 

political understanding would still be relegated to the outdated 

information found in traditional encyclopedias. The Internet 

will be a continual influence on politics, public opinion, and 

social attitudes now and in the future. In addition to being the 

key to globalization, it will be the glue that binds the world 

together.  
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